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It’s been a year since Apple, Google and Microsoft announced their commitment to passkeys 
with plans to expand support for a common passwordless sign-in standard created by the 

FIDO Alliance and the World Wide Web Consortium. Early adopters have enabled passkeys 
for user sign-ins – where do consumers stand on passkeys today?

And what do habits, trends and adoption of authentication technologies reveal about 
consumer readiness for passwordless technologies?
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Methods respondents use to digitally sign into their accounts



5

Frequency respondents need to recover or reset a password 

90%

6%

7%

32%

18%

27%

9%
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Methods respondents prefer to sign into their accounts

29%
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Consumer awareness and demand for passkeys has increased since Fall 2022

47% 58%
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Frequency of abandoned purchased due to forgotten passwords in the last 6 months

60%
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69%

reporting that their most frequently 
used password is greater than 10 
years old

believe a entering a password 
manually is the most secure

believe an OTP is the most secure

14%

21%

15%
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Percentage of respondents who are willing to pay for increased security measures or 
official verification on popular social media platforms

19% 57% 24%



Research for the FIDO Alliance’s survey was conducted by 
NextTech Communications through an online survey of 
1,042 U.S. consumers 18+ years old; most respondents 

(30%) are between the ages of 30-44 years old.
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